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Grace Evans Cherashore is the president and 
chief executive officer of Evans Hotels and is 
involved in many community roles in San Di-
ego. Grace is an ardent supporter of San Diego 
tourism, job training, education and economic 
development and is a visionary and compas-
sionate leader. After starting her career as a 
real estate lender for Wells Fargo Bank, Grace 
returned to work at Evans Hotels following the 
sudden death of her father in 1984. During her 
tenure, the business has grown considerably. 
She has continually pushed to expand employ-
ee benefit and recognition programs, keeping 
Evans Hotels well ahead of the competition in 
the key areas of employee training, compensa-
tion and benefits. Grace is responsible for the 
implementation of the management certifica-
tion program, a training institute designed to 
give newly promoted managers the tools they 
need to succeed in their roles.

Grace has been active in both the tourism 
and banking industries in San Diego for years. 
She was a board member of Peninsula Bank 
of San Diego, served as a trustee of the Sefton 
Funds Trust and was a founding director of San 
Diego Trust Bank. Grace is keenly interested 
in the overall success of San Diego’s economy, 
and she has held positions on the board of the 
San Diego Regional Economic Development 
Corporation and the Finance Committee of the 
San Diego Regional Chamber of Commerce.

Grace has deep roots in the community. Her 
passions are for issues related to health care, 
education and job training, and she served for 
many years as the vice president of finance 
and administration for the San Diego chapter 
of the American Cancer Society. Her educa-
tion-related volunteer service includes former 
positions on the board of the SDSU School of 
Business and the Steering Committee for the 
UCSD Economics Roundtable. She is cur-
rently a trustee and treasurer of The Bishop’s 
School in La Jolla and has also been appointed 
as a board member and member of the execu-
tive committee for the San Diego Workforce 
Partnership.

Through her business position as well as 
her many volunteer activities, Grace is in her 
third decade of working to improve the quality 
of life in San Diego. Her positive contributions 
have inspired others and have played a key role 
in the success of San Diego’s tourism industry, 
educational organizations and economy.

Lisa Druxman, founder of Stroller Strides, 
has worked as a group exercise instructor, 
personal trainer and club manager at some of 
the country’s finest health clubs. She has lec-
tured and taught at international conferences 
and renowned spas and has been published 
numerous times for her work on the topic of 
weight management and pre/postnatal fitness. 
It wasn’t until she became a mom herself that 
she realized the need for a program such as 
Stroller Strides, a total fitness program for 
moms and their babies to get back in shape. 
Thirteen different locations in San Diego 
alone offer Stroller Strides classes, and the 
program now boasts more than 50 locations 
nationwide.

Lisa developed Stroller Strides to be a sup-
portive workout environment that provides a 
venue for mothers to blend motherhood with 
their passion for fitness. The program has cre-
ated the volunteer group called Women with 
a Mission and the Stroller Strides locations 
regularly participate in charitable events to 
raise money for women and children’s issues 
and charities. The San Diego locations alone 
have raised thousands of dollars for the Po-
linsky Center for Children, and each year an 
anniversary class is held and Stroller Strides 
donates all profits to a selected charity.

Recently, Lisa was selected as one of North 
Magazine’s 50 People to Watch. She has also 
created a weight management program called 
L.E.A.N (Learning Eating Awareness and Nu-
trition) that is designed to help people achieve 
a balanced body and mind and is offered at 
exclusive health clubs, and is the fitness editor 
for e-Pregnancy Magazine.

Stroller Strides’ Web site is a helpful, ex-
tensive resource, on which free advertise-
ments are offered to support its members with 
businesses. All Stroller Strides locations offer 
Stroller Strides sponsored play-dates, mom’s 
night out, scrap booking classes, potlucks and 
other fun and family-friendly activities. Lisa 
has provided new mothers the opportunity to 
empower themselves by getting back in shape, 
taking control of their bodies and helping 
women work unconventionally for the sake of 
their children.

Susie Fields is the CEO of Salon Training 
International (STI) and Your Beauty Network 
(YBN). Each company operates on the com-
mitment that she holds to provide a unique 
work environment that allows her employees 
the freedom to grow and achieve all their pro-
fessional and personal goals. Susie is respon-
sible for single-handedly changing the way 
the salon industry looks at the business side 
of beauty.

After working as a stylist for several years, 
Susie analyzed the beauty profession and cre-
ated business strategies that brought success 
to stylists. She then opened her own salon to 
put her systems to the test. Her salon, Passion: 
A Salon, was featured in Salon Today Maga-
zine’s top 200 Salons, an honor chosen out of 
more than 40,000 entries.

In 1997 Susie officially started her compa-
ny, Salon Training International, and wrote her 
first book, Passion, in 1995. STI trainers cur-
rently appear at more than 100 trainings per 
year reaching more than 15,000 salon profes-
sionals across the country and internationally. 
Susie has also been invited to train at several 
of the industry’s top businesses, including Paul 
Mitchell, Matrix, Joico, Redken and L’Oreal.

Susie’s other business, Young Beauty Net-
work, is a full-services support company that 
allows salon professionals 24-hour support for 
all of their biggest questions and challenges. 
Susie campaigned and raised more than $1 
million from investors confident in her ability 
to create and lead a successful company that 
would support salon and spa professionals 
across the country.

A strong commitment to her roots is evi-
dent in Susie’s participation and support of 
both her professional and local community. 
She has been a leader in promoting and edu-
cating young women. She has helped create 
the Women’s Impact Network and volunteers 
her time to organizations including the Busi-
ness Women of the Year Symposium, Rancho 
Bernardo Beauty Pageant, Performing Arts 
Center, Ranch Bernardo Hospice, Landmark 
Education, free trainings at numerous beauty 
schools and has raised more than $75,000 for 
the Patty Kolb Foundation.

Susie Fields
CEO of Salon Training International (STI) and Your 
Beauty Network (YBN)

Lisa Druxman
Founder of Stroller Strides

Grace Evans Cherashore
President and CEO of Evans Hotels

Juanita Brooks is a member of Fish & Rich-
ardson’s national management committee that 
oversees the firm’s nine offices and 1,000 at-
torneys and staff members. She is only the sec-
ond woman in the firm’s 126-year history to 
serve in this position. Since she joined F&R in 
2000, it has grown from about 20 to 70 attor-
neys. Juanita assists with bringing significant 
work to the firm via active marketing of her IP 
litigation practice as well as cross selling of 
other F&R legal services.

Juanita helped form a F&R women at-
torneys group that meets monthly in the San 
Diego office. As a result of this group, F&R 
now has one of the most competitive, family 
friendly policies among law firms. During her 
25-year career, Juanita has not only earned the 
reputation as a top litigator but cleared the way 
for women and minorities to be on the front 
lines of all types of litigation. For her hard 
work and great success, Juanita has received 
multiple prestigious awards.

Despite her busy schedule, Juanita finds 
time to give back to the community. She is a 
board member of the Western Center on Law 
& Poverty, serves as pro bono counsel for 
some local lawsuits filed by the Center, is an 
active member of Appellate Defenders, Inc., is 
a founding member of a newly formed Inns of 
Court for attorneys practicing in North San Di-
ego County, supports the McAlister Institute, 
is a frequent volunteer lecturer at women’s 
groups and young lawyers’ association meet-
ings and actively promotes and is an advocate 
for international adoption.

Starting with her graduation from Yale 
School of Law at the age of 23, Juanita proved 
that even those from the harshest beginnings 
can graduate from college and beyond. Her 
litigation successes have positioned her as an 
inspiration to those not typically represented 
in the legal community, particularly in the 
courtroom. Her willingness to share her vast 
knowledge and experiences has earned her the 
distinction of a nationally recognized speaker 
and author and she is one of the top-rated lec-
turers in the country. Her personal mentoring 
of many young women has made a difference 
in each of their lives.

Juanita Brooks
Member of Fish & Richardson’s National 
Management Committee
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Cheryl Fisher
Director of Diversity and Equity at San Diego State 
University

Adela Garcia has served on the Southwest-
ern College Foundation board of directors since 
2000. In that time she has served as secretary, 
vice president and is currently serving her sec-
ond term as president. Funds of the foundation 
are used to build the college’s endowment, to 
guarantee scholarships for future generations 
and to enrich the student learning experience. 
More than 63 percent of Southwestern College 
students receive financial assistance. Under 
Adela’s leadership, the foundation has flour-
ished at an unprecedented level.

Adela was instrumental in the establishment 
of a weekly farmers’ market last spring, from 
which 20 percent of the proceeds garnered 
went directly to the foundation. Also under 
Garcia’s leadership, the foundation recently 
entered into a partnership with the Southwest-
ern College athletic department. Through an 
annual golf tournament, the endowment will 
provide student scholarships for transferring 
SWC athletes. She also plays a critical role 
in the planning of the foundation’s 2006 gala, 
with a team fundraising goal of $250,000.

Adela has made a difference in the non-
profit education arena through her ongoing 
support and commitment to Southwestern 
College and its Foundation. Through her lead-
ership and determination, she has improved 
the image of the Foundation – allowing for 
increased positive exposure to the commu-
nity. The board of directors, with Garcia at the 
helm, has increased its efforts to help more 
and more deserving students every year.

Adela has served on the Union Tribune La-
tino Advisory Committee; sat on Bob Filner’s 
Latino Advisory Committee; was part of the 
Girl Scouts Ethics Committee; has been active 
in MANA, A National Latina Organization; 
and has served as a mentor to Latinas strug-
gling to find a place and role in society. She has 
also served on the boards of the Chicano Fed-
eration of San Diego County, the United Way 
of San Diego County, SERS Jobs for Progress, 
the Urban League Information Training Cen-
ter and Junior Achievement.

Adela Garcia’s energy and enthusiasm are 
contagious. Whether she is solving a crisis at 
IBM Corporation (her office job) or changing 
the life of a struggling student, Adela’s work 
and contributions to the community and be-
yond serve as a source of empowerment and 
inspiration.

Sandra Grove
President of The Grove Agency Inc.

Joyce Glazer
Professional Fundraiser, Business Manager & 
Volunteer

Salvation Army volunteer Joyce Glazer has 
taken fundraising to the professional level. She 
has raised millions of dollars for nonprofits in 
San Diego, bringing in more than $1 million 
for Salvation Army programs. She has a pas-
sionate dedication to improving the lives of 
those who lack basic human needs such as 
food, shelter, health care and disaster relief.

Joyce has volunteered at the Salvation Army 
and has held almost every leadership position, 
including being named a national ambassa-
dor, speaking on behalf of the Salvation Army 
throughout the United States. Under Joyce’s 
leadership, the Salvation Army in San Diego 
received its largest gift to date – almost $100 
million to construct and endow the Ray & 
Joan Kroc Corps Community Center. This ul-
timately led to the largest gift in the history of 
philanthropy, $1.5 billion to the National Sal-
vation Army to construct Kroc Centers across 
the nation, using San Diego as the model.

Joyce also serves on the board of the Sal-
vation Army’s Women’s Auxiliary and is a 
Woman of Dedication Award winner. Her spe-
cialty is galas, and Joyce as served as the chair 
or co-chair for more than 14 galas including 
the Mingei International Museum’s 25th An-
niversary Gala and the Super Ball, the largest 
event of its kind in San Diego and a record net 
for the beneficiary, Children’s Hospital.

Joyce has made measurable contributions 
to her community by serving a plethora of 
charitable organizations in the arts, education, 
health and housing fields. She has held lead-
ership positions at the San Diego Opera, San 
Diego Symphony, UCSD Art Gallery, San Di-
ego Hebrew Homes, Seacrest Village Retire-
ment Communities and Patrons of The Prado. 
She currently serves on the boards of the Min-
gei International Museum, US Bank and the 
Country Friends. Other beneficiaries of her 
work include Make-A-Wish Foundation, Mu-
seum of Contemporary Art, Children’s Hospi-
tal, Rotary Club 33, The Old Globe, San Di-
ego Museum of Art and ECS. Her impact has 
resulted in more than $2 million in charitable 
contributions. Perhaps the most significant 
contributions Joyce makes are the countless 
hours she spends empowering and inspiring 
others.

Sandra Grove is president of The Grove 
Agency Inc. and has more than 25 years of 
experience in the field of public relations. 
Through her dedication and commitment to 
her work, Sandra has developed her agency 
into one of the most successful full-service 
marketing communications agencies in San 
Diego with a client list that includes some of 
the region’s most respected firms, including 
Burnham Real Estate, JMI Realty, H.G. Fen-
ton Company, Capstone Advisors, Hallmark 
Communities and Wal-Mart Stores Inc.

Sandra has found the perfect balance be-
tween work and her personal life. Despite her 
demands as president and CEO of The Grove 
Agency, Sandra remains fully committed to 
her husband, her three children and serving as 
the primary caretaker of her elderly mother. 
This year, Sandra donated countless hours 
to helping a family friend plagued with Lou 
Gehrig’s disease. She developed a Web site 
that friends and relatives could use to commu-
nicate since he is no longer able to speak, she 
provides meals for his family and was able to 
offset some of his medical expenses with the 
support her client, Burnham Real Estate.

Sandra’s community involvement includes 
serving as a board member and marking com-
mittee chair for the Downtown San Diego 
Partnership; member of the Public Relations 
Society of America; member of the San Diego 
Economic Development Corporation; mem-
ber of the San Diego BIA; prior board member 
and president of the Gaslamp Quarter Histori-
cal Foundation; former member of SPRITES, 
a mother/daughter philanthropic organization; 
and a former member and troop leader of Girl 
Scouts of America. She also supports The 
Leukemia Society, The American Cancer So-
ciety, The Make a Wish Foundation, A NEW 
Path, ALS (Lou Gehrig’s) Foundation and The 
Burnham Way Foundation.

In addition to the commitment of personal 
time towards community betterment, San-
dra dedicates company time and resources to 
several pro bono projects including work for 
Voices for Children, Gaslamp Quarter Histori-
cal Foundation, Downtown San Diego Part-
nership, Public Relations Society of America, 
Project Concern and Flying Leathernecks.

Sandra has also made a positive difference 
in her residential community of Alpine through 
her active involvement by volunteering to do 
public relations and design work for Valhalla 
High School’s performing arts program.

Adela Garcia
President of Southwestern College Foundation

Cheryl Fisher is the director of diversity 
and equity at San Diego State University. She 
has made an incredible difference with respect 
to diversity’s role in higher education. Cheryl 
organized the SDSU President’s Diversity and 
Equity Corporate/Community Advisory coun-
cil and was the pivotal person who served as 
the campus/community liaison in implement-
ing the first SDSU diversity gala for local, 
low-income, high-achieving students to re-
ceive scholarships to attend the school.

In her employment with the San Diego Fire 
Department, she was the first non-uniformed 
woman to hold the position of director of health 
and human resources. She worked diligently and 
successfully to implement a mandatory two-day 
cultural diversity program to ensure that women, 
minorities and all employees were familiarized 
with respect for all forms of diversity.

At SDSU, Cheryl has created Village 
– a group comprised of faculty leaders, stu-
dent body and staff, with the mission to ensure 
the success of diversity at the school. She has 
played an instrumental role in the Faculty Sen-
ate Diversity and Equity Outreach Committee. 
Prior to her joining SDSU, there was no sub-
stantive celebration of Black History Month 
or Cesar Chavez. Cheryl has chaired the Cesar 
Chavez Commemoration Committee and has 
brought notable figures to events in honor of 
both Black History Month and Cesar Chavez.

In addition to mentoring SDSU students, 
Cheryl was the keynote speaker for the Altrusa 
State Conference discussing diversity, and was 
the liaison bringing the American Association 
of University Women to SDSU campus as a 
collaborative partner. Cheryl’s involvement in 
community endeavors includes working with 
Union Bank of California Community Adviso-
ry Board, San Diego Metropolitan Credit Union 
Board of Directors, County Law Enforcement 
Review Board, Neighborhood House Asso-
ciation, World Affairs Council, Horton Plaza 
Theatres Foundation, San Diego Opera Advi-
sory Board, County of San Diego Civil Service 
Commission, California Bar Association and 
she is also a Holiday Bowl Red Coat.

Her many honors and awards include the Role 
Model of Excellence Award from Girl Scouts, 
TWIN Award from the YWCA, Woman of Dis-
tinction Award for Community Service, Soropti-
mist Women of Accomplishment Award, Presiden-
tial Leadership Award from SDSU, SDSU Aztec 
Achievement Award for Best Practices in Diversity 
and Head Start Volunteer Achievement Award.
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Beautiful Skin. For Life.

* New Clients Only.

15% Off *
A Treatment or Product of Your Choice

From BOTOX® to Restylane,®

from Microdermabrasion to Mineral Makeup with SPF,

Complexions Rx gives you Beautiful Skin. For Life.

Special Offer:

We've moved to:

1940 5th Avenue, Suite 200, San Diego, CA 92101

(619) 683.2820  www.complexionsrx.com

**Not all above therapies are appropriate for all people.
Nurse Practitioner will deterime safety of treatment based on individual skin type.

Financial Advisement on Wealth and Estate Allocation
By Gary Stenlund

L
ast year economic researchers from 
Boston College found that at least $41 
trillion will be transferred from one 

generation to the next before 2052. This ex-
traordinary amount of money demands and 
deserves careful planning.  

Its got many boomers thinking about their 
own legacies. The three choices are: heirs, 
IRS and charitable organizations. Deciding 
to cut out the middle choice requires careful 
planning. It starts by examining goals and an 
individual asking themself what best reflects 
their values and how they would most like to 
be remembered.

How Much is Enough to
Leave to Family?

“I want to provide for my children, but I 
don’t want to ruin them. My children are so 
different, but I want to treat them equally.”

Many individuals may have made this state-
ment or something similar. The distribution of 
accumulated wealth, no matter how large or 
small, should reflect the individual’s values, 
visions and goals. Most advisors are capable 
of helping with investment performance, tax 
planning and transferring assets during life 
and at death. However, they may not be as 
comfortable or experienced discussing the 
transfer of their client’s family values and a 
lasting legacy.

It is important for an individual to develop 
financial and estate plans that match the values, 
visions and goals for the people and organiza-
tions they deeply care about. The following 
are some issues to consider when developing 
a plan:

Lifestyle maintenance – The most impor-
tant planning objective for the individual to 

maintain their current lifestyle and continued 
financial well-being, especially during retire-
ment. Even the most wealthy individuals har-
bor deep-seated concerns that they may not 
have enough to achieve all of their financial 
goals and still remain financially indepen-
dent. One of the major obstacles to effective 
planning is the gap between the perception 
of wealth and reality of wealth. Thus, people 
should clearly define what is required to main-
tain their current lifestyle.

Wealth transfer to heirs – “One thing is 
for sure,” said Bill Gates in Forbes Magazine, 
May 19, 1997, “I won’t leave a lot of money 
to my heirs because I don’t think it would be 
good for them.”  He stated that he would leave 
each of his children $10 million.  While $10 
million seems like a lot of money, based on his 
net worth at the time of $82 billion, a $10 mil-
lion bequest is comparable to someone with 
$1 million giving a child $100.

After an individual has secured their own 
financial future, they should turn their atten-
tion to their heirs. One may want their children 
and grandchildren to exhibit character, mental 
strength, integrity, a sense of family legacy and 
responsible behavior—attributes that money 
cannot buy. In short, they may want their heirs 
to be self-supporting, but would like to provide 
both selected advantages and a safety net.

But how much is enough? Comerica Bank’s 
Family Office Solution Group’s clients ex-
plain that they want to encourage their heirs to 
become self-sufficient and independent adults, 
yet not ruin their desire for personal achieve-
ments. Defining an appropriate specific in-
heritance requires careful consideration about 
each individual heir. What is appropriate for 
one is not necessarily appropriate for another. 
Fair is not necessarily equal.

“The perfect amount to leave children,” 

said Warren Buffet, “is enough so they would 
feel they could do anything, but not so much 
that they could do nothing.” Individuals and 
couples must structure the distribution of 
their accumulated wealth so that the money 
does not get in the way of the fulfillment of 
the non-financial objectives that they have for 
their heirs.

Charitable Gift Planning
Comerica Bank’s Family Office Solutions 

Group believes the difference between a suc-
cessful person and significant person lies in 
philanthropy. To this end, once the group as-
sists its clients in making sure that their fam-
ily is on sound financial ground, it then helps 
them evaluate philanthropy as a means to ful-
fill other personal aspirations.

Many people often find that charitable gifts 
enable them to accomplish many of the non-fi-
nancial objectives. Charitable strategies nearly 
always make more sense than tax payments. 
In addition, if properly designed, heirs may 
receive opportunities for personal growth, 
community service and wealth management 
training if they are actively involved in the 
charitable gift.

Where once charitable donations were a 
means to an end – namely avoiding taxes – to-
day’s donors are truly committed to support-
ing the organizations and programs that speak 
to their vision of a permanent legacy.

Today’s donors want more involvement 
with the charities they select. For example, 
many of Comerica’s clients create a life-in-
come gift that enables them to participate 
in the charitable organization and to see the 
results and the organization’s stewardship 
of the gift during their lifetimes. A deferred 
pledge is another option that gives donors 

current involvement with the organization 
and can secure naming opportunities farther 
down the road.

Donors today are eager to instill an ex-
ample of philanthropic leadership for future 
generations. Endowments offer an opportuni-
ty for heirs to become involved in charitable 
works on a very personal basis – often as part 
of a program that is named for their family.

Today, about 40 percent of the organiza-
tions recognized by the Internal Revenue 
Service as tax exempt charities were not in 
existence 10 years ago. While this offers 
donors an abundant choice of programs and 
opportunities, it is always recommended that 
clients consider the longevity of the organi-
zation. The charity one selects should have 
the experience and sophistication to properly 
steward the funds over the long term.

Articulating Personal and Family 
Goals and Values

Individuals should be sure to work closely 
with estate advisors, including an attorney, 
CPA, financial planning consultant and gift 
planning representative from the charitable or-
ganizations they wish to support to ensure that 
everyone understands precisely their values 
and wishes. After all, it’s the family name that 
will live on for generations to come through 
the good works and programs chosen today.

Talking with advisors about values, com-
munity interests and lessons learned from 
past charitable or volunteer involvements will 
ensure that opinions are listened to, respected 
and taken seriously.  The key is for the indi-
vidual to focus on articulating what they want 
to accomplish.

Through Comerica Bank’s Family Office 
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Lisa Haile
Co-chair of Life Sciences Group at DLA Piper 
Rudnick Gray Carey US LLP

Dr. Laurel H. Herbst
Vice President of Medical Affairs at the San Diego 
Hospice & Palliative Care

Judy Lawton
Founder of TLC Staffing

Louise Kelly
Manager of Kelly Capital’s Real Estate Group

Louise Kelly has managed Kelly Capital’s 
Real Estate Group for more than a decade. 
Kelly Capital was established in 1993 by 
Louise’s brothers and co-founders, Michael 
and Richard Kelly. The company’s controlled 
businesses have more than 5,000 employees, 
own 2.5 million square feet of real estate and 
generate more than $500 million in annual 
revenues in 17 states nationwide.

Prior to joining Kelly Capital, Louise 
worked as executive director of the San Diego 
Gaslamp Quarter Association, championing 
the redevelopment of the 16.5 block historic 
district into Southern California’s premiere 
dining and entertainment destination. In ad-
dition to her development experience, she has 
an extensive advertising, marketing and public 
relations background and managed her own 
boutique agency specializing in the hospitality 
industry.

Louise has shattered the glass ceiling for 
women in real estate and has proven that wom-
en who are smart, skilled and aren’t afraid to 
go head-to-head in the boardroom can achieve 
success and the admiration of their peers.

Louise was one of the pioneers in advocat-
ing redevelopment and tourism opportuni-
ties in the historic Gaslamp district. During 
her tenure at Kelly Capital, Louise has been 
responsible for the redevelopment of such 
projects as The Car Barn in Los Angeles, The 
Bitter End in downtown San Diego and Fat 
City in Denver. Currently, she manages the de-
velopment of a multi-million dollar boutique 
hotel scheduled to open in the Gaslamp Quar-
ter in 2006.

Louise has helped direct Kelly Capital’s 
corporate giving program in support of na-
tional and local nonprofits; supported the Se-
nior Community Centers, an organization that 
helps meet the basic needs of high-risk seniors 
living in downtown San Diego; spearheaded 
Kelly Capital’s commitment to serve as the 
major sponsor and honorary chairs of the 8th 
Annual Heroes luncheon; donated (along with 
her brothers) $375,000 to the SCC to support 
Market Square Manor, SCC’s low-income se-
nior housing complex; and serves on the board 
of directors of the Center for Community So-
lutions, a group that assists more than 12,000 
men, women and children affected by relation-
ship violence and sexual assault each year.

Judy Lawton is the founder of TLC Staff-
ing, a business that links potential employees 
with companies looking for special talents. 
TLC has grown to a business that grosses $12 
million per year. Judy has always been deeply 
involved directing the agenda of numerous 
professional and community-directed organi-
zations.

Having been involved with the staffing 
industry’s trade association, California Staff-
ing Professionals, Judy has held every office 
within the local chapter. This association ac-
tively works with legislators on issues having 
a direct impact on the industry. Judy has also 
organized many state and local seminars to 
educate CSP members, and she holds a Cali-
fornia-Accredited Consultant certificate.

Judy has been a long-time member of the 
Soroptimist International of San Diego and 
has supported the Women’s Opportunity 
Awards, Stand Up for Kids, Freedom Founda-
tion at Valley Forge, community educational 
programs, educational scholarships for local 
students, Clairemont Friendship Senior Cen-
ter, Center for Community Solutions and has 
chaired numerous fundraising events. Judy has 
been a member of the San Diego Workforce 
Investment Board, a group responsible for 
policy development, oversight, coordination 
and integration of all employment and training 
programs within the San Diego service deliv-
ery area; chair of the Private Industry Council; 
and chair of the Workforce Investment Board. 
She also has also chaired the Executive Com-
mittee, WIB’s policy-making and planning 
arm. Judy is a member of the Workforce Ad-
vancement Committee and chaired numerous 
committees. She has also been a volunteer 
teacher for the Advancement Via Individual 
Determination Program at the San Diego Uni-
fied Schools District.

With Judy’s encouragement, TLC employ-
ees have been active members of the Sorop-
timists International, San Diego Workforce 
Partnership and San Diego Youth Council. 
Several employees have regularly hosted 
groups of young people, putting them through 
their paces with group interviews and allowing 
them the opportunity to experience the world 
at work. TLC employees continue to follow 
Judy’s lead by donating time and money to 
support nonprofit organizations and charities 
and have given strong support to San Diego’s 
family emergency needs such as those that 
were the result of recent devastating wildfires.

Dr. Laurel H. Herbst is nationally recog-
nized as a visionary and social entrepreneur in 
the field of end-of-life care. As vice president 
of medical affairs at the San Diego Hospice & 
Palliative Care, Dr. Herbst has made a differ-
ence with her knowledge and skillful practice in 
providing compassionate, expert medical care.

Under Dr. Herbst’s leadership, S.D. Hospice 
& Palliative Care has seen dramatic growth 
and currently cares for more than 800 patients 
each day. Additionally, it has expanded and 
created innovative programs and services such 
as home health and disease management pro-
grams, along with the organization’s compre-
hensive hospice services.

Dr. Herbst was instrumental and influ-
ential in creating the only hospice-affiliated 
education and research program in the region 
– the Center for Palliative Studies. In addition 
to training more than 600 medical students 
each year, the Center now hosts the physi-
cian training program, Fellowship in Palliative 
Medicine. Her efforts have brought San Diego 
Hospice & Palliative Care international recog-
nition, highlighted on CNN and receiving the 
Award of Excellence from the National Hos-
pice and Palliative Care Organization.

Dr. Herbst is credited with advancing the prac-
tice of palliative medicine in the medical commu-
nity, as well as in the academic field locally, na-
tionally and internationally. She played an active 
role in developing the Medicare Hospice Benefit, 
which allows Medicare beneficiaries who choose 
hospice care to receive a full scope of hospice-
related medical and support services.

Dr. Herbst’s contributions to the commu-
nity include her tireless efforts in creating 
community access to comprehensive compas-
sionate care for patients in need of hospice 
care. She has spent countless hours volunteer-
ing her time and services in educating other 
physicians and healt hcare providers about the 
advances in pain management and other issues 
surrounding end-of-life care.

Dr. Herbst holds an appointment as clinical 
professor of medicine at UCSD, received the 
first Robert T. Angarola Award for Excellence in 
Pain Management from the Southern California 
Cancer Pain Initiative, received the City of Hope 
Cancer Center’s Sarnat Distinguished Humanitar-
ian Award, is a noted teacher and speaker on pain 
management and palliative care, a founding mem-
ber and past president of the American Academy 
of Hospice and Palliative Medicine and has pub-
lished numerous articles in noted publications.

Lisa Haile is the co-chair of the Life Scienc-
es Group at DLA Piper Rudnick Gray Carey 
US LLP, a group she founded as a nationwide 
practice. In her practice area, she provides pat-
ent strategy and counseling to life sciences 
companies, both public and private. Lisa un-
derstands how a client’s business works and 
acts on that understanding to advocate for their 
best interests. In the area of life sciences, Lisa 
fully comprehends that the patent strategy and 
patent counseling she provides to her clients 
must revolve around their business objectives.

One publication said of Lisa “Lisa Haile is 
fluent in two languages, business and biology.” 
Many attorneys understand the laboratory side 
of life sciences, but Lisa is that rarity - one 
who understands how each of these businesses 
work. She provides patent strategy and coun-
seling and has carved out an important niche 
doing intellectual property due diligence for 
venture capital firms and other investors.

In 2003, Lisa was named to American 
Lawyer’s prestigious list of the country’s Top 
45 Attorneys Under 45 and recently named to 
the list of Top San Diego Attorneys by the San 
Diego Daily Transcript.

Lisa is also known for her remarkable con-
tributions to the community. She has been a 
member of the board of UCSD Athena for the 
past two years and is now its vice president; 
has chaired the Pinnacle judging committee 
for the pinnacle Awards for the last three years; 
chairs the Athena Affinity Group; co-chairs the 
Athena Entrepreneur Group; is the vice presi-
dent of the board of the American Liver Foun-
dation’s San Diego chapter; serves on civic 
and community organizations as BICOM and 
UCSD CONNECT; continues to teach as an 
adjunct professor at California Western School 
of Law and frequently speaks at the Forum for 
Women Entrepreneurs, AWIS and many other 
organizations that work for the education and 
empowerment of women.

Not only does Lisa work closely with cli-
ents, she routinely presents patent strategy and 
best practices in academic and trade organiza-
tion settings and works to keep San Diego as 
a leader in biotechnology innovation. She is a 
strong mentor to scientists, young patent at-
torneys and young business leaders. On top of 
these accomplishments, Lisa has managed to 
build her practice and help numerous people 
without sacrificing a rich family life as the 
single mother of a nine-year-old girl.
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our partner, Mikel R. Bistrow on being nominated as 
one of San Diego's Women Who Mean Business
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Foley & Lardner – Serving San Diego’s Dynamic Businesses
By Dan Gruber

F
oley & Lardner’s San Diego office com-
bines the strength of global resources 
with the regional insight of California 

attorneys to serve this dynamic entrepreneurial 
economy. Celebrating its 20th anniversary in 
2005, Foley & Lardner has become a trusted 
source of counsel for the region’s business 
community. As a United States firm with local 
connections, it offers a mix of exceptional legal 
talent with the resources of a national firm.

The firm’s strength is due in large part to 
the contributions of the women within the 
company, who bring a vitally important per-
spective to the workplace. Foley & Lardner is 
committed to recognizing their achievements, 
and demonstrates this by a commitment to hir-
ing and promoting women at any level within 
the company.

Foley & Lardner takes great pride in spon-
soring this year’s Women Who Mean Business 
Awards. Whether they work in tourism, bio-
technology, nonprofit groups or any other sec-
tor of business, women play a key role in mak-
ing San Diego’s business community thrive.

Making a Mark in San Diego
The San Diego office is one of the fastest 

growing of the firm’s 16 national and inter-
national offices, growing with the local busi-
ness community and prospering as San Diego 
continues to expand and become a destination 
point for different industries. The two San 
Diego locations are located in Downtown 
San Diego and Del Mar. The Del Mar office 
opened three years ago to serve clients in San 
Diego’s booming life sciences and technol-
ogy communities, an area in which Foley & 
Lardner attorneys have a national, excellent 
reputation. Intellectual property is a specialty 
of the Del Mar office, and many of the firm’s 
attorneys in the Intellectual Property Depart-
ment have worked on high profile, precedent-
setting cases.

The firm is organized into four national 
departments, all of which are represented lo-
cally. The local offices also offer services and 
experience to meet the needs of virtually any 
San Diego business.

Getting to Know Foley & Lardner
Whether it is expertise in patent protection, 

tax planning or labor and employment issues, 
Foley & Lardner has a network of attorneys 
that can help San Diego businesses meet their 
legal needs.

In San Diego, the Business Law Depart-
ment’s cache of attorneys offers expertise 
in nearly all areas of business law, includ-
ing securities, mergers and acquisitions and 
transactional needs. National clients range 
from investment banks, venture capital firms, 
corporate boards of directors and Fortune 100 
companies to emerging growth companies 
and upstart businesses. Foley & Lardner also 
advises small- and middle-market companies 
regarding reverse mergers. San Diego’s busi-
ness department attorneys are involved in en-
trepreneurial technology and other industries, 
including the burgeoning intellectual property 
and biotech sectors.

Tax and individual planning attorneys have 
set precedents though landmark trial decisions 
that have laid the groundwork for many cur-
rent state and federal tax procedures in tax ap-
peal proceedings.

The well-known and respected Intellectual 
Property Department, nationally led by Sha-
ron Barner, assists clients in protecting and 
profiting from their inventions, innovations 
and intellectual assets. The San Diego office’s 
intellectual property specialists have been or 
are currently involved in headline-making 
cases, including the patents for the technology 
that made possible the human genome project 
and the successful cloning of livestock, which 
predated Dolly the sheep. These attorneys, 
including Del Mar attorney Stacy Taylor, are 
also involved in high-profile trademark cases 
around the globe and here in San Diego. The 
Del Mar office is known throughout the coun-
ty for its excellent work in intellectual prop-
erty litigation, patent protection and strategic 
portfolio development.

The Health Law Industry Team includes for-
mer prosecutors and medical in-house counsel 
among its arsenal of experts. On-staff physi-
cians, nurses and others in the medical field 
support the San Diego office’s attorneys, lend-
ing their experience and allowing the firm’s 
attorneys a greater understanding of the big 
picture of San Diego health care. The national 
office of Foley & Lardner represents some of 
the nation’s largest health care companies, and 

local attorneys work with San Diego’s leading 
health care providers. The health law exper-
tise within the firm, including Diane Racicot 
and Mary Norvell in San Diego, offers a deep 
understanding of the ever-changing world of 
reimbursement and regulation. This benefits 
not only health care providers, but also offers 
a unique benefit for young companies wishing 
to market or distribute their products or servic-
es in a clinical setting. Foley & Lardner is the 
only San Diego firm that has the combination 
of business, intellectual property, health law 
and regulatory expertise necessary to succeed 
in the health care environment.

The Litigation Department applies business 
insight during disputes to reduce client risk. 
Foley & Lardner litigators leverage multiple 
tools and strategies, ranging from jury trials 
to alternative dispute resolution method to de-

liver the desired result to every client.
Attorneys in the Labor and Employment 

Group, including Lynn Goodfellow in San Di-
ego, specialize in representing employers in all 
types of human resource matters. They have 
tried cases in both state and federal courts and 
have handled many suits involving employ-
ment-related civil litigation, including claims 
for all varieties of discrimination — sexual ha-
rassment, racial and ethnic harassment, unfair 
competition, wrongful termination and viola-
tions of the Americans with Disabilities Act.  
These cases include the defense of individual, 
multi-plaintiff and class-action suits.  Foley & 
Lardner attorneys also help clients avoid litiga-
tion through the development, implementation 
and enforcement of a wide range of personnel 
policies and programs.

Please see Foley on Page A16
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The name you’ve come
to know and trust.

R. Merrel Olesen, M.D., Lori H. Saltz, M.D., H. Michael Roark, M.D., 
Robert E. Kearney, M.D., Johan E. Brahme, M.D., Joseph L. Grzeskiewicz, M.D.

Certified by the American Board of Plastic Surgery

Call for a free consultation. 
Financing available.

1-800-942-2816   www.ljcsc.com
9850 Genesee Avenue, Suites 130 and 480 Scripps Memorial Hospital, La Jolla Campus
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Deborah Martin
Chief Operating Officer of PRA Destination 
Management

Debra McQuillen
Director of Cardiac Services at Scripps Mercy 
Hospital

Jan Percival Lipscomb
Founder of Scribe Communications

Lindsey McClure
President & Co-founder of SDRC

As the president and co-founder of SDRC, 
a cutting-edge, multi-million dollar wireless 
communications research and development 
firm, Lindsey McClure was the first woman 
Computer Systems Officer to serve the Tac-
tical Air Warfare Center and was a candidate 
for the U.S. astronaut program. Serving her 
country for four years as a Lieutenant in the 
U.S. Air Force taught Lindsey that pursuing a 
career in a male-dominated profession would 
not be easy.

Lindsey then continued her career in 
computer engineering as applied to military 
communications. Her talent led her through 
senior-level positions at DoD and aerospace 
corporations such as the Defense Advanced 
Research Projects Agency. She designed soft-
ware to interface a satellite with a terrestrial 
communications network, created a manage-
ment plan that lifted the Defense Simulation 
Internet from a $5 million under-funded proj-
ect to a three-year operating budget of $250 
million and much more, all while raising a 
young family.

Lindsey’s leadership vaulted SDRC to $15 
million in revenue by the company’s third year. 
By 2004, SDRC landed a virtually unheard of 
Phase III Small Business Innovation Research 
contract worth $80 million.

Lindsey has created a vision for SDRC that 
is unique among defense contracting firms: 
people first (listen and use their ideas), team 
with academic researchers in a significantly 
new way, be open to diversity, use the team-
work philosophy to spur synergy and lead by 
example. The goal was to create an environ-
ment where the best in the world would want 
to come and work. SDRC’s success in inte-
grating academics with DoD research led to 
it being awarded Small Business Technology 
Transfer Program funds which require such 
academic relationships. SDRC also sponsors 
H1B visas for qualified multi-national candi-
dates that bring a unique talent and skill set 
to the team.

Lindsey has been awarded Booz Allen 
Hamilton’s Contribution to and Understand-
ing of Diversity Award in 1998. Her national 
and community service includes roles in the 
U.S. Air Force from 1978 to 1982, she is ac-
tive in animal rescue, raised a Guiding Eyes 
for the Blind dog, is a member of the Women 
President’s Organization and has volunteered 
for major political campaigns.

Jan Percival Lipscomb is the founder of 
Scribe Communications, a public relations 
firm. Scribe Communications has produced 
a number of award-winning campaigns for 
clients such as Bill Davidson and Brookfield 
Homes, and has adhered to a standard of high 
integrity. The staff of trained and degreed jour-
nalists understand the needs and ground rules 
of the news media, and have made playing by 
the rules a top priority.

Jan founded Scribe as a way to find a bal-
ance for her career and personal life. She real-
izes that what’s good for her is also good for 
her employees and she has done everything 
within reason to provide a positive, support-
ive work environment for them. Jan also funds 
professional development opportunities, in-
cluding putting her employees through the 
LEAD program.

Jan is very involved in the San Diego Press 
Club and was awarded the Public Relations 
Professional of the Year in 1987 and 1994. 
She is the organization’s past president and 
sitting director. Jan has also chaired commit-
tees including the journalism awards and the 
Press Club’s 25th Anniversary. In 2004, Jan 
was honored as the Rotarian of the Year by the 
LJGT Rotary. She was also honored by Rotary 
International for the Best Public Program in 
2002/2003, promoting a school being built by 
Rotary International in Afghanistan, and was 
selected as Rotary District 5340 Communica-
tions Chairperson for 2005.

Jan contributes to the local and internation-
al communities. After the terrorist bombing 
of a hotel in Nairobi in 1999, she paid for the 
schooling of three children orphaned by the 
attack. For the past eight years, she has paid 
for a young girl in Kenya to attend school by 
paying for her fees, books and clothing. Jan 
also provides extra money for the young girl’s 
family.

During the holidays, Jan’s family has begun 
the tradition of reading the solicitation letters 
received from charities throughout the year 
and making donations to these organizations. 
Jan also regularly contributes to Foundation 
for Women, San Diego Women’s Foundation, 
Heart to Heart International, East Meets West 
Foundation and International Rescue Commit-
tee and is a member of The Country Friends, 
Charter 100, Friends of Downtown and is a 
LEAD San Diego graduate.

Debra McQuillen is the director of Car-
diac Services at Scripps Mercy Hospital and 
is the first and only person to hold the posi-
tion since it was created. She is responsible 
for the administrative, financial and clinical 
performance of the Heart Care Center, com-
prised of five departments: Cardiovascular 
Catheterization, Cardiovascular Ultrasound, 
Electrocardiography, Cardiac Rehabilitation 
and Cardiac Best Practices (outcomes analysis 
and research). Additionally, Debra serves as 
the administrative liaison to the Cardiac Sur-
gery program at Mercy.

In her tenure, Debra has worked actively 
with the Mercy Hospital Foundation to carry 
out the Heart Care Center campaign. Almost 
exclusively through philanthropy, the foun-
dation has raised $10 million to upgrade the 
facilities and technologies used to provide 
life-saving diagnostic and therapeutic ser-
vices to the community. Debra’s program has 
also initiated a non-invasive therapy, called 
External Counterpulsation, for people living 
with chronic angina (chest pain) and conges-
tive heart failure, conditions which are very 
debilitating, and for which many people have 
exhausted other treatment options.

Some of Debra’s most rewarding work is 
as a nurse with the Mercy Outreach Surgical 
Team, or MOST, offering surgery to correct 
malformations, deformities, scarring and so 
forth to underprivileged children in Tijuana. 
Debra is currently the Commodore of the Silver 
Gate Yacht Club; she will oversee this year’s 
Make-A-Wish Foundation Tuna Challenge 
event in September; she is involved in the Ju-
nior Sailing Foundation; is an active member 
of the board of directors of Community Cata-
lysts of California, a nonprofit organization 
providing support services to more than 900 
developmentally disabled adults in the state; 
and will participate in this year’s Baja Chal-
lenge, a program sponsored by San Diego area 
builders and realtors that constructs homes for 
destitute families in Baja California, at which 
Debra has agreed to run the medical and first 
aid support operation for the Baja Challenge. 
Debra inspires everyone around her by putting 
heart and soul into work that makes a differ-
ence between life and death every day.

Deborah Martin is the COO of PRA Destina-
tion Management. Under Deborah’s leadership, 
PRA has survived a drastically changing indus-
try. Although you wouldn’t necessarily know it 
when you talk with her, Deborah is deaf. This 
personal challenge has never hindered Debo-
rah’s ability to find success in her personal life, 
in her profession and in the community.

Deborah creates a work environment where 
the staff feels valued. She created PRA’s re-
treats, annual meetings and awards program; 
led the development of PRA’s registration and 
airport costing software; created new poli-
cies and procedures to streamline work and 
improve service; created and negotiated com-
plicated in-house partnerships with hotels; and 
created many of the forms, manuals and other 
materials that were used for the creation of the 
franchise company.

Serving on several industry boards, Debo-
rah is currently instrumental in creating and 
communicating industry standards around 
pricing to other industry players and their cli-
entele. She is on the Standards and Practices 
committee for the Association for Destination 
Management Executives (ADME) and her 
goal is for all DMCs to be more consistent and 
unified in their approach to the industry. She 
also consults on hospitality issues to local and 
national companies such as the Convention 
and Visitors Bureau.

Deborah is currently involved with an in-
dustry battle against changing tax codes that 
would greatly affect how DMCs do business 
in California. She uses her vast network of 
business colleagues to assist the industry in 
negating any attempt to impose taxes where 
there should not be any taxation.

Deborah is a member of the Meeting and 
Industry Ladies Organization (MILO); sits 
on the Advisory Board as president of the 
CCHAT Center (Children’s Choice for Hear-
ing and Talking); is active in the Deaf and 
Hard of Hearing Children’s Family Camp; at-
tends many fundraisers, including the YWCA 
In the Company of Women event; supports the 
Breast Cancer Foundation, the American Heart 
Association, United Cerebral Palsy, Mama’s 
Kitchen and the Bishop’s School; has been on 
the Steering Committee for the Red and Black 
Organization for San Diego State’s Women’s 
Basketball team; is a member of TEC 3019; 
and is a working mom, proving that it is pos-
sible to be a fabulous mom and leading, dy-
namic woman in business.
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Judi Sheppard Missett
President & CEO of Jazzercise, Inc.

Patty Mooney
Chief Operating Officer of Crystal Pyramid Produc-
tions and New & Unique Videos

Amitis Pourarian
Project Manager at Clark Realty, Owner of TRISIS, 
Owner of a Taekwondo Club, Taekwondo Champion

Ellie Ramos
Owner of Technical Logistics Corporation

Ellie Ramos has a master’s degree from 
the University of San Diego, an accomplish-
ment she made while running her company, 
Technical Logistics Corporation (TLC). TLC 
is a small company in the defense contract-
ing arena in San Diego. She works with her 
employees to ensure that they each have the 
benefits they desire, the time off they need and 
the career challenges that promote growth. 
Her employees are ethnically diverse and she 
considers each one to be more than just an em-
ployee; they are her friends.

Ellie is recognized in the Small Business 
Community as a leader. Ellie has shown a high 
degree of commitment to her peers by her par-
ticipation in many professional organizations, 
usually taking a lead position in whatever task 
needs to be accomplished. She was the events 
chair of the National Defense Industry Asso-
ciation (NDIA) Small Business Committee. 
In 2005, Ellie was elected as the secretary of 
the San Diego chapter of NDIA and is recog-
nized throughout the San Diego defense com-
munity.

She was appointed to the USD Women’s 
Advisory Committee during the 2003-2004 
academic year. She served as the alumni 
representative to the USD School of Educa-
tion Graduate Student Association. Ellie is 
passionate about many things. In addition to 
NDIA and USD, Ellie has been a member, 
volunteer, or associated with organizations 
including the Armed Forces Communication 
and Electronics Association; Women in De-
fense; San Diego Hispanic Chamber of Com-
merce; MANA, a National Latina Organiza-
tion; San Diego Casa de Puerto Rico; Center 
for Community Solutions; California Associa-
tion of the Education of Young Children; Na-
tional Association for the Education of Young 
Children; SDSU Alumni Association; SDSU 
Child Development; American Civil Liberties 
Union; and National Organization of Women.

She has been trained or has knowledge in 
various areas including crisis intervention, 
behavior modification, community resources, 
conflict management, parent-child relations, 
multicultural issues and many, many more. 
She has volunteered her time for a variety of 
causes such as painting a safe house for bat-
tered and abused women and children, the 
Women’s Resource Fair and Christmas in 
April where she helped repair, repaint and 
spruce up an elderly woman’s home.

At 28 years old, Amitis Pourarian’s list of ac-
complishments includes graduating from college 
by 19; obtaining a master’s degree from Stanford 
University; winning four National Taekwondo 
Championships, earning herself a spot on the 
United States Taekwondo Team and competing 
on the international level representing the United 
States; owning and operating a Taekwondo Club; 
earning her contractor’s and broker’s licenses; 
holding a full-time position at Clark Realty; and 
launching her own business, TRISIS.

As the youngest project manager at Clark Re-
alty, Amitis oversees projects in excess of $100 
million and is currently on the executive team of 
a $600-million-dollar project. Amitis pays spe-
cial attention to the upward mobility of women 
within her work environment, spending countless 
hours training, counseling and mentoring them 
on the road to being successful in their careers.

Since the age of 21, Amitis has owned her 
own corporation, TRISIS, a construction, real 
estate and management company. In conjunc-
tion with the development of TRISIS, she 
has worked full time to acquire the necessary 
knowledge and experience to launch TRISIS 
successfully. Amitis has grown TRISIS Real 
Estate to include six sales associates, with a 
focus on hiring young motivated individuals, 
providing them with an opportunity most vet-
eran brokerage firms may not.

Amitis has been involved in martial arts for 
nearly 15 years. She has earned a black belt, is an 
instructor and now owns and operates her own 
Taekwondo Club at the Pacific Athletic Center 
in Del Mar. She has won more than 150 martial 
arts tournaments, four national championships 
and competed in the 2001 World Cup as a U.S. 
team member. Today, Amitis is a 5th Degree 
Black Belt and is the highest-ranking female in 
the United World Taekwondo Association.

Amitis has been a champion for the women in 
her work environment, volunteered and helped 
build houses for the Habitat for Humanity, men-
tored several women and assisted them in their 
careers, spearheads the Clark Christmas Toy 
drive, established the Core Leadership Council 
of TRISIS Real Estate and has tasked them with 
creating a charitable contributions campaign, of-
fers free child safety seminars at elementary and 
junior high schools, holds women’s rape preven-
tion and safety seminars for non-martial artists, 
participates in the Pacific Athletic Club’s annual 
toy drive and has implemented a program that al-
lows the students to earn rewards for their contri-
butions to the community.

Patty Mooney is the COO of Crystal Pyra-
mid Productions and New & Unique Videos. 
Patty produces, shoots, edits, narrates, acts, 
photographs, markets, crunches numbers, dis-
tributes and over the last few months, she has 
been a sound technician on shoots for Discov-
ery Channel Canada, Sunday Morning Shoot-
Out and the American Thoracic Society. She 
has edited pieces for NS Microwave, Master-
Card, Glaxo-Smith-Kline and Berlex and just 
won a Videographer’s Award of Distinction 
for the convention piece she edited for Berlex. 
She has shot video for San Diego Earth Day 
and Bravo at the Westgate, and has provided 
still photography to Pechanga Casino & Re-
sort and Graphic Arts Magazine.

With a client list including companies like 
UPS, A Current Affair, Discovery Channel 
Canada and many others, Patty has always 
been a maverick in the video production 
realm. She produced the first how-to video 
on massage called “Massage for Relaxation” 
in 1985, co-produced the first mountain-bik-
ing how-to video, “The Great Mountain Bik-
ing Video,” in 1987 and in 1993 and 1994 she 
co-produced “Full Cycle: A World Odyssey,” 
the mountain-bike adventures of an couple 
traveling in nine countries including Wales, 
Switzerland, Greece, Australia, Tahiti and In-
dia. This video won 13 international awards 
and Patty was honored by the AV Multimedia 
Producers Magazine in 1998 and 1999 as a 
Top 100 Producer. She has also shared awards 
for productions and production work, and has 
written articles for industry periodicals such as 
Millimeter Magazine, Post Magazine and AV 
Multimedia Producers Magazine.

Patty donates thousands of dollars every year 
to peace, environmental and community organi-
zations such as The Carter Center, Tariq Khami-
sa Foundation, The Environmental Health Co-
alition and the Peace Resource Center. She has 
shot and edited pieces worth thousands of dollars 
for nonprofit groups including San Diego Earth 
Day, the Martin Luther King Parade Commit-
tee and San Diego Code Pink. Patty produced a 
number of social documentaries in the past few 
years including “My Choice” on the March for 
Women’s Lives of 2004 and “Peace Out San Di-
ego” on the peace marches and vigils of San Di-
ego from 2003 to 2004; from which all proceeds 
were donated to charity. Aside from her busy 
work and philanthropic commitments, she finds 
time to knit boas during the winter and donates 
all proceeds to these nonprofit organizations.

Judi Sheppard Missett is CEO and president 
of Jazzercise, Inc., the multi-million dollar inter-
national fitness franchise business. Judi serves as 
an inspiring and progressive role model for her 
corporate staff, district managers and more than 
6,000 franchised instructors in the United States 
and around the world. Jazzercise has been the first 
to train and certify instructors; create videotapes 
for instructor training; perform in large-scale 
public events including NFL halftimes, opening 
ceremonies in the 1984 Olympics and Statue of 
Liberty festivities; and launch a free school give-
away program donating CyberStretch by Jazzer-
cise to schools nationwide in an effort to teach 
children the importance of safe computer habits.

Judi has received numerous awards includ-
ing induction into the National Association of 
Sport and Physical Education hall of fame, 
induction into the IDEA hall of fame, IDEA 
Lifetime Achievement Award, Entrepreneur 
of the Year Award from the National Founda-
tion for Women Legislators and the March of 
Dimes Mother of the Year Award. Jazzercise 
ranked No. 4 on the Business Journal’s List 
of Top 50 Women-Owned Businesses in San 
Diego and consistently ranks in Entrepreneur 
magazine’s Franchise 500 listing.

Judi is actively involved in associations in-
cluding the President’s Council on Physical Fit-
ness and Sports, California Governor’s Council 
on Physical Fitness and Sports, IDEA, IHRSA, 
National Association for Sport & Physical Edu-
cation, National Fitness Leaders Association, 
San Diego Inner City Games, Jazz Dance World 
Congress, National Foundation for Women 
Legislators, Soroptomist International, Small 
Business Administration, International Council 
on Active Aging and the Committee of 200.

In order to give back to the community, 
Judi created the Jazzercise Art & Soul Tour; 
is involved in local and regional fundraising 
for organizations including American Cancer 
Society, American Lung Association and the 
American Heart Association; hosts Active Ag-
ing Week; organizes a Charity Shoe Drive with 
donations going to organizations including the 
Salvation Army; and created Kids Get Fit, a 
program benefiting school children.

Some of the organizations with which Judi 
and Jazzercise have worked include Boys & 
Girls Clubs of America, The Susan G. Komen 
Breast Cancer Foundation, American Heart 
Association, March of Dimes, Rush Presby-
terian-St. Luke’s Medical Center, Salvation 
Army, Girls Inc. and 9/11 relief funds.
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Elena Salsitz
Chief of Protocol for the City of San Diego’s Office of 
the Mayor

Vickie Turner is a partner at Wilson Petty Kos-
mo & Turner, and represents automobile manu-
facturers including Honda, Ford and General 
Motors. Her leadership and vision have contrib-
uted to Wilson Petty being a successful, growing 
litigation firm with Fortune 500 clients through-
out the United States. It is also one of the largest 
women-owned law firms in the United States.

When she entered the legal industry, Vickie 
was one of very few women minorities entering 
the business. Vickie has taken on many leader-
ship roles in her profession, including work that 
has advanced minorities in the field of law. She 
has handled pro bono cases during her career 
for members of the San Diego community who 
would otherwise go unrepresented.

Vickie’s community activities include being 
involved with organizations including Links, 
Inc., Product Liability Advisory Council, San 
Diego County Bar Association Judicial Evalua-
tion Committee, Lawyer Representative for the 
Ninth Circuit Judicial Conference, Louis Welch 
Chapter of American Inns of Court, Lawyers 
Club, USD Law School’s Alumni board, Na-
tional Bar Association, Earl B. Gilliam Bar As-
sociation, American Law Institute, appointed by 
Senator Barbara Boxer to Southern District Ju-
dicial Appointment Advisory Committee, Cali-
fornia Minority Counsel, San Diego County Bar 
Association Ethnic Minority Relations and the 
San Diego County Volunteer Lawyers group.

Her community involvement has resulted in 
Vickie receiving multiple awards including the 
Frederick Douglass Award from the Earl B. Gil-
liam Bar Association, Outstanding Service to 
the Legal Profession Award by the San Diego 
County Bar Association, Women Inc.’s Women 
of Distinction Award, National Bar Association 
Presidential Award for Outstanding Service, 
Phenomenal Woman Award by the San Diego 
County Ethnic Minority Bar Association, Com-
munity Services Award by Sisters by Choice, 
one of California’s 25 Most Outstanding Young 
Lawyers by California Law Business, one of San 
Diego’s Top Brass, Outstanding Trial Lawyer 
Award by the San Diego Trial Lawyers Asso-
ciation, Distinguished Service Award by the San 
Diego Volunteer Lawyers, Outstanding Young 
Citizen Award by the San Diego Junior Chamber 
of Commerce and the President’s Award from 
the Earl B. Gilliam Bar Association.

Vickie has been a tremendous role model for 
others entering the field. In addition to building 
a successful career and acting as a community 
servant, she is also a wife and mother of three.

Tracy Ream is the executive director of 
Neighborhood Healthcare, an award-winning 
private, nonprofit community health organiza-
tion that is exempt under the Internal Revenue 
Code as a charitable organization. In July of 
2003, Tracy Ream was awarded North County 
Times Women of Merit award for her quiet 
determination, professional expertise and 
leadership skills that have helped her grow 
Neighborhood Healthcare into the respected 
agency it is today. When Tracy came to work 
in Escondido in 1986, Escondido Commu-
nity Health Services had a $200,000 budget 
and one Escondido location with a staff of 
seven. Today, Neighborhood Healthcare has 
a $20 million budget with 285 employees at 
nine sites throughout San Diego County and 
in Temecula.

Neighborhood Healthcare has approximate-
ly 64,000 patients, of which more than 19,000 
are children, ages 12 and under. Almost 98 
percent of its patients are 200 percent below 
the federal poverty guideline. The impressive 
growth of Neighborhood Healthcare has been 
due to Tracy’s unwavering commitment to 
providing quality health care to the uninsured 
and those with limited income.

Tracy has worked for 18 years on behalf 
of her clinic and the patients it serves. Neigh-
borhood Healthcare is one of the nonprofit 
community clinics in San Diego County that 
provide much needed primary care services to 
many of our county’s uninsured and underin-
sured patients.

Not only is Tracy a leader of her own or-
ganization; she has been active in leadership 
roles at both the county and state levels. She 
is always a willing spokesperson for patients 
and their families and the need for all people 
to have access to good primary care services. 
Her desire to help those less fortunate began 
early on, influenced by her family’s values and 
appreciation for other cultures.

Tracy has been a role model of collaboration 
with other clinics, health care providers and 
city and county government. She effectively 
utilizes resources, is innovative and creative 
in problem solving and never shrinks from the 
often daunting task of providing health care 
services to those who are often overlooked by 
other providers.

Sandra Sexton-Pike is the president and 
owner of Village Bread Company, a com-
munity bakery in the greater Del Mar/Carmel 
Valley area. For the last three years Sandra’s 
company has been voted the Best Bakery by 
the readers of the Del Mar Village Voice, Car-
mel Valley News and Rancho Santa Fe Re-
view – a testimonial to the success of a busi-
ness owner with no previous manufacturing 
or commercial baking experience.

During the first three years in business 
she baked, delivered, worked the front coun-
ter and did the books and the banking most 
days, while being open seven days a week. 
This lasted until her first hospital visit for 
exhaustion. As a result, she closed the bak-
ery on Sundays so she and her team could 
rest for one full day, hired a distributor to 
make the bread deliveries, hired skillful His-
panic “superstars” to bake and trained and 
hired Torrey Pines High School students 
to handle afternoon customer service and 
packaging duties.

Featured by the Union-Tribune for teach-
ing responsibility and real life skills to ev-
eryone that she touches at the bakery, San-
dra provides hands-on demonstration and 
guidance to each of her employees. SBA 
rewarded her in 1998 as a leader in small 
business, and Village Mill was awarded 
Small Business of the Year by the San Diego 
Regional Chamber of Commerce and SBA 
in 2002.

Sandra bakes breads for customers with 
special diet needs; provides gift baskets, 
gift certificates and special bread and pastry 
donations to a variety of organizations; and 
since the bakery only sells bread that has 
been baked in the last 24 hours, any extra 
bread, muffins and cinnamon rolls are pack-
aged and sent to orphanages and prisons in 
Tijuana.

She also provides unexpected rewards to 
long-term employees. She has provided and 
paid 100 percent for family health insurance 
benefits when a special need was identified. 
On one occasion she purchased a vehicle to 
help an employee that was in need of more re-
liable and safe transportation. Sandra invests a 
great amount of time training her staff and has 
changed the lives of many that have come to 
work at Village Mill.

Sandra Sexton-Pike
President and Owner
Village Bread Company

Tracy Ream
Executive Director
Neighborhood Healthcare

Vickie Turner
Partner
Wilson Petty Kosmo & Turner

Elena Salsitz is the chief of protocol for the 
City of San Diego’s Office of the Mayor. She 
is one of the community’s leading experts in 
the field of protocol, diplomacy and manage-
ment of visits of dignitaries, diplomats and 
high-level international and domestic guests 
of the city. After working as chief of protocol 
for the NASA/Johnson Space Center and an 
assignment at the White House, she amassed a 
wealth of knowledge and experience in man-
aging all logistics and details surrounding vis-
its of hundreds of dignitaries from across the 
country and around the world.

Elena has extended the reach of the protocol 
office to several organizations, including the 
San Diego County Hotel-Motel Association, 
World Affairs Council, San Diego World Trade 
Center, Japan Society of San Diego/Tijuana and 
the San Diego Concierge Association. She also 
coordinated making the 9/11 Day of Remem-
brance and established strong ties with the San 
Diego area military community.

Elena has established strong ties with many 
sectors and sub-communities within the city, 
and during her tenure, San Diego has gained an 
additional two sister cities: Jalalabad, Afghani-
stan and the Shannon Region of Ireland. Elena 
has also coordinated or participated in visits by 
the President, White House officials, interna-
tional officials and many other notable visitors.

Elena participates in community organi-
zations including the Japan Society of San 
Diego/Tijuana, Citizens Diplomacy Council 
of S.D., KPBS, Crawford High School So-
malian/Ethiopian Refugee Education Pro-
gram, Bird Rock Elementary’s Homework 
Help Center, READ San Diego’s Citizenship 
Exam Preparation Program, Duke University 
Alumni Admissions Agency, Refugee Servic-
es Agency, Better Business Bureau, American 
Cancer Society and is a graduate of Leader-
ship Houston. Her awards include being listed 
in Who’s Who Among American Women; the 
NASA/Johnson Space Center’s Certificate of 
Commendation, Outstanding Performance 
Award, Superior Achievement Award and Go 
the Extra Mile Award; and the NASA Admin-
istrator’s Commendation for management of 
JSC Distinguished Visitors Program.

Through guest lectures and speaking en-
gagements at SDSU’s Protocol and Interna-
tional Diplomacy courses, Elena has been able 
to extend her expertise to students interested in 
her field. She also mentors many college stu-
dents through internships.



www.sdbj.com    I    SUPPLEMENT TO THE SAN DIEGO BUSINESS JOURNAL

OCTOBER 10,  2005A12 Women Who Mean Business

Dianne York-Goldman
President and CEO of La Jolla Spa MD

Dianne York-Goldman is the president and 
CEO of La Jolla Spa MD – the world’s leading 
medical spa. La Jolla Spa MD is a landmark 
center where the major cosmetic breakthroughs 
of science and medicine are combined with art 
and creativity to bring the ultimate in rejuve-
nation. Other locations include South Bay Spa 
MD; Carmel, Indiana Spa MD; and a Spa MD 
International organization in Dublin, Ireland. 

Dianne is the president and founder of You 
Glow Girl! company, a teen skincare company 
including Glow Smart and Cool Clenz. Dianne 

has authored books including “You Glow Girl! 
Beauty Basics for Teens,” “Beauty Basics for 
Teens Journal” and “Fun in the Sun Safely.” 
On the advisory panel of Healthy Skin & Hair, 
Dianne appears on television to discuss skin 
care and cosmetic enhancement and secured 
media coverage for Spa MD on NBC’s Today 
Show, The Swan and the E! channel. She con-
tributes to many national publications and has 
joined forces with the San Diego Padres and 
the San Diego Chargers.

Dianne donates hundreds of thousands 
of dollars in products and services to vari-
ous nonprofits. She has read “Fun in the Sun 
Safely” to underprivileged mothers and chil-
dren; lectured to the San Diego Zoo and Wild 
Animal Park employees on the importance of 
sunscreen; offers the training auditorium at 
Spa MD to many organizations for meetings; 
opened the facility to the San Diego City Bal-
let for its annual fundraiser; founded Women 
for the Advancement of Women; is a consul-
tant for the Girl Scouts of America; serves on 
the boards of ISPA, Foundation for Women 
and the La Jolla Playhouse; is a La Jolla Town 
Council trustee; chairperson of The Sundown-
ers; member of the La Jolla Chamber of Com-
merce; member of Promote La Jolla; guest 
speaker and social chair for the American 
Heart Association; and is an honorary member 
of the Fashion Group International. Dianne 
has also traveled to Prague to share the impor-
tance of sunscreen and donate her sunscreen to 
those in need, and in October, will do the same 
for children in Rio de Janeiro.

DLA Piper Rudnick Gray Cary US LLP        Serving clients globally www.dlapiper.com
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salutes this year’s nominees

is committed to the success of women in California

respects your passion to make the world better
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works to make a difference in women’s lives.
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Congratulations to our own Kathleen Breed, 2005 Women Who Mean Business award nominee,
for your leadership and contributions to the corporate real estate industry. 
San Diego Main Office: Lisa Mednick, Vice President & Branch Manager, (619) 230-4367
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Ronne Froman 
serves as chief 
executive officer 
of the American 
Red Cross of 
San Diego and 
Imperial Coun-
ties. After joining 
in 2003, Froman 
quickly and deci-
sively developed 
“The New Ameri-
can Red Cross in San Diego” by refocusing 
the organization’s core mission to disaster re-
lief and emergency preparedness. Prior to the 
American Red Cross, Froman was the chief of 
business operations for the San Diego Unified 
School District and was responsible for the 
modernization and automation of the district’s 
finance, technology and logistics support, op-
erations and infrastructure.

Froman is a retired Rear Admiral from the 
U.S. Navy and the former “Navy Mayor of San 
Diego.” She brings a wealth of knowledge and 
experience to the American Red Cross of San 
Diego and Imperial Counties, with more than 
31 years of service as a Naval Officer. Fro-
man has received the Department of Defense 
Distinguished Service Medal, and the United 
States Navy Distinguished Service Medal, as 
well as various service and unit awards.

Her expertise is reorganizing, saving 
money and improving services. Froman is a 
no-nonsense “efficiency expert” and whether 
she’s helping the military, education or human 
service organizations, she is ready to meet 
challenges head-on. In the civilian community 
Froman currently sits on the board of directors 
of 1st Pacific Bank of California, the Mon-
arch School and The Security Network. She 
was recognized by The San Diego Mediation 
Center with the Peacemaker of the Year Award 
in 2004, and by San Diego Magazine as one 
of the 50 People to Watch in 2004. In 2003, 
Froman was honored to serve as the chair 
of Fleet Week and received the Girl Scouts’ 
Cool Woman Award. Other awards include 
YWCA’s TWIN Award in 2002, San Diego 
Soroptimists’ Woman of Accomplishment in 
1998, National Association of Women Busi-
ness Owners’ Advocate of the Year in 1998, 
San Diego Press Club’s Headliner Award in 
1998 and San Diego Business Journal’s Wom-
en Who Mean Business Award in 1997.

Ronne Froman
CEO of American Red Cross of San Diego and 
Imperial Counties

Kaye Hentschke dedicates her time, energy 
and magnetic personality to helping others by 
raising money for Children’s Hospital Auxil-
iary, bringing art and music back into public 
schools through the FAME foundation and 
raising her two children.

Kaye has recently overcome a life-threaten-
ing bout with non-Hodgkin’s lymphoma. Last 
year she fought a tremendously aggressive 
cancer with five months of chemotherapy and 
a bone marrow stem cell transplant involving 
more than two months of surgeries and prepa-
ration, high-dose chemotherapy and other 
exhausting and painful procedures. After her 
transplant she endured six hospitalizations and 
seven surgical procedures. Five months later 
she emerged, a shadow of her former self, but 
back to the Auxiliary. Never once did Kaye 
waver. She was determined from the moment 

Kaye Hentschke
Vice President of Ways & Means Program
Children’s Hospital Auxilary

Women Who Mean Business Special Awards

Exemplary Award

Courage Award of her first diag-
nosis, four years 
ago, that life is al-
ways worth fight-
ing for.

This past year, 
Kaye oversaw 20 
units of Children’s 
Hospital Auxil-
iary, a strictly vol-
unteer organiza-
tion, and guided 
them through 19 fundraisers. These units were 
able to donate approximately $1.5 million to San 
Diego’s Children’s Hospital & Health Center. 

These 1,100 women make up the most success-
ful fundraising volunteer organization for hospi-
tals in all of North America, when designated a 
per capita assessment.

Kaye has been a member of the board of 
directors of the Auxiliary since 1999. She 
chaired Kids NewsDay two years in a row and 
has overseen all unit fundraisers for two years. 
This year Kaye is in charge of procuring new 
corporate Miracle Makers and is co-chairing 
her member unit. She has inspired participa-
tion by remaining as active as humanly pos-
sible during her two cancer diagnoses and 
treatments.

Kaye remains active in educational fund-

raising by chairing philanthropic events, 
participating in direct mail campaigns and 
holding jog-a-thons for educational foun-
dations. This year she is a participant in the 
parent fundraising and gala committees for 
Torrey Pines High School. Kaye is a mentor 
to other non-Hodgkin’s Lymphoma and Leu-
kemia patients, a 2004 honoree for the Lance 
Armstrong Foundation’s October Ride for the 
Roses and has been an active PTA member for 
10 years.

Kaye loves knowing the Auxiliary is mak-
ing a difference in the lives of children and 
their families in San Diego. She is an assur-
edly positive life force.
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Two Attorneys Who Mean Business

Stephanie chairs our San Diego
Biotechnical and Pharmaceutical
Patent Law Practice and holds a PhD
in Molecular Biology/Biochemistry.

Licensed only in the United States Patent and Trademark Office and the District of Columbia.*

Juanita is a member of Fish &
Richardson’s executive committee and
one of the firm’s leading IP litigators.

Congratulations to Stephanie Seidman
and Juanita Brooks

Stephanie SeidmanJuanita Brooks

Fish & Richardson p.c.
Inte l lectua l Property | L i t igat ion | Corporate

*

The Company Behind the 
“Beautiful Skin for Life” Philosophy

By Summer Benelli Walters

W
hat do resourceful, determined 

women do when the company 

they’ve spent years helping to 

build is put up for sale? Well, if they’re wom-

en who mean business, the answer is simple. 

They buy it.

Complexions Rx is a skincare company 

that pioneered accessible skincare to the 

general masses. It combines medical treat-

ments, esthetic services and clinically prov-

en, dermatalogically developed products to 

give San Diego women beautiful skin for 

life. When the company was offered for sale, 

some of its longtime employees banded to-

gether to purchase and run it. Their dedica-

tion to clients, passion for work and commit-

ment to the success of Complexions Rx were 

so strong, they just couldn’t walk away.

Now, with nearly two years under its belt, 

Complexions Rx is thriving. After moving 

to a new location, improving business hours 

and successfully launching new programs 

and treatments including massage therapy, 

permanent makeup and the latest advances 

in skincare products such as mineral makeup 

with SPF, the staff of dermatological nurse 

practitioners, medically trained estheticians 

and skincare consultants is growing right 

along with the business. Now, more than ever, 

it is accomplishing its mission of helping 

clients achieve the results they want through 

individual assessments, education, treatment 

and monitoring. Consultants help the bride 

who wants blemish free skin by the time she 

walks down the aisle, the businesswoman 

who wants to maintain a smooth forehead so 

she looks cool and calm at all times and San 

Diegans who want to prevent sun damage and 

repair what our climate does on a daily basis.

The women of Complexions Rx follow a 

skincare philosophy they were educated on 

from the beginning and practice personally. 

Skin is the largest organ in the body, so it 

needs to be taken care of as any other or-

gans would. Similar to exercising to main-

tain a healthy heart, people have to continue 

to take care of beautiful skin through use 

of products and treatments that clean, pro-

tect and repair skin. Complexions Rx uses 

an integrated or combined approach by 

incorporating medical treatments, esthetic 

services and home care products so they 

can work together, enhancing the benefits 

of each other.

Clients of Complexions Rx start with a 

medical skincare consultation appointment 

with a nurse practitioner. It is a 30-minute 

skincare consultation that includes assess-

ment of skin, education on the fundamen-

tals of proper skincare (including the right 

sunscreens), myths about treatments and 

the fundamental building blocks of skin-

care products. Then, a skincare regimen 

is created and tailored specifically to the 

individual and the results they desire. This 

begins the process of improving and main-

taining healthy skin. The rest is a combina-

tion of consultants working with clients to 

keep their skin just the way it was meant 

to be.

Skin plays an important role in every-

one’s lives, so Complexions Rx consul-

tants has chosen to make it their lifelong 

achievement to give San Diego beautiful 

and healthy skin.

Summer Benelli Walters is the co-own-
er of Complexions Rx. For more informa-
tion, please call (619) 683-2820 or visit 
www.complexionsrx.com.

Luce Forward Strengthens Practice with 
The Addition of Six New Attorneys

A
ttorneys Diane C. Fisher, Randal 

J. Lejuwaan, Justin B. White, and 

Kate H. Park have recently joined 

California-based Luce, Forward, Hamilton 

& Scripps LLP as associates in the firm’s 

San Diego office. Seasoned real estate at-

torney Helen Ghio has also joined the San 

Diego office and Associate Kenneth Tze 

joined the firm’s San Francisco office. 

“We are pleased to welcome these talent-

ed attorneys to Luce Forward. We are confi-

dent that they will contribute to the success 

of our clients and will be assets to the firm,” 

said Robert J. Bell, managing partner of 

Luce Forward.

According to practice group leader Jef-

frey Chine, Luce Forward’s real estate prac-

tice is expanding to meet the needs of the 

firm’s clients. “Throughout California, we 

continue to expand the breadth and scope of 

our real estate work,” Chine said. “Each of 

these attorneys will become an integral part 

of our growing team.”

Fisher, a first-year associate, joined the 

firm’s Real Estate Practice Group. Previ-

ously, Fisher served as a policy intern to 

San Diego County Juvenile Court Judge 

James R. Milliken. She is a member of 

the San Diego County Bar Association 

and a graduate of California Western 

School of Law.

Lejuwaan has also joined the firm’s Real 

Estate Practice Group. He comes to the 

firm from Donahue Gallagher Woods LLP 

in Oakland, where he represented major 

national retailers in a broad range of real 

estate transactions. He is a graduate of the 

University of San Diego School of Law.

Another addition to the Real Estate Prac-

tice Group, White was previously an as-

sociate with Wingert Grebing Brubaker & 

Goodwin LLP in San Diego. White gradu-

ated cum laude from California Western 

School of Law.

Park, who joined Luce Forward’s Busi-

ness Practice Group, will augment Luce 

Forward’s tenants-in-common specialization 

as well as working on business and finance 

related transactions. Park comes to Luce 

Forward from Sidley Austin Brown & Wood 

LLP in New York City and is a graduate of 

Columbia University School of Law.

Ghio, who has been practicing in real 

estate for the past five years, is a graduate 

of the University of San Diego School of 

Law. At Luce Forward, she will be handling 

real estate transactions, including commer-

cial acquisitions and sales, leasing and ten-

ant-in-common exchange disclosures and 

acquisitions. She has a strong expertise in 

title issues.

Tze, who will work as an associate with 

the Real Estate Practice Group in Luce For-

ward’s San Francisco office, was formerly 

an associate with Teraoka & Associates, 

Ltd. in San Francisco. He is a graduate of 

the University of California, Hastings Col-

lege of the Law and volunteers for the Asian 

Law Caucus.

Founded in 1873, Luce, Forward, Hamil-
ton & Scripps LLP is a full-service regional 
law firm with offices in San Diego, Carmel 
Valley/Del Mar, Los Angeles and San Fran-
cisco. For more information, please visit 
www.luce.com.
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La Jolla Office: 875 Prospect St. �    858-729-7700

Downtown Office: Koll Center, 501 W. Broadway, Suite 550   619-233-4900

www.regentsbank.com

Member FDIC   Equal Housing Lender

Entrepreneurial  Banking

We’re proud that two dynamic women at Regents Bank have been
recognized at the 12th annual Women Who Mean Business Awards
for their contributions to San Diego. We value their commitment
to the community and the extraordinary service they provide
business customers.  

As a privately-owned bank with a team of local banking profes-
sionals like Darla Clark and Barbara Hunter, we believe that a
great bank should be more than just a home for loans and deposits.
It should be an important ally in the daily quest for success – 
for every business and the community that it serves.   

We’re business banking specialists with the insight to ask the
right questions, offer local decisions, and prompt approvals.
Challenge us. We welcome the opportunity to help you find 
some answers.

Regents Bank Chairman Tom Young

Congratulations to 

Darla Clark and Barbara Hunter

for their achievements. 

The Real Estate Group, including Celia 
Brewer in San Diego, covers every aspect of 
real estate law, representing mixed land-use 
developers, financial institutions, real estate 
investment trusts, manufacturers, service 
providers, governmental entities, educational 
institutions, timeshare developers, architects, 
brokers, contractors, health care providers, in-
stitutional and individual lenders and investors 
and pension funds. Foley & Lardner’s exten-
sive practice assists regional, state and local 
clients and its attorneys are at the forefront of 
addressing local storm water issues of concern 
to the business community, such as the insti-
tution of a countywide policy for regulating 
contaminated runoff and compliance with that 
policy among local businesses.

Foley & Lardner’s Golf and Resort Ser-
vices Team offers a complete team of legal 
professionals, focused specifically on the golf 
and resort industry, to provide the solutions 
that pave the way to successful development. 
The team’s attorneys come from across the 
country, with specific experience in the golf 
and resort industry. With backgrounds that en-
compass real estate, business, environmental, 
construction, intellectual property, public fi-
nance and litigation, these attorneys guide de-
velopers and lenders in projects involving golf 
amenities, timeshare and other recreational 
components.

The attorneys in the Regulated Industries 
Department address insurance, energy, tele-
communications and elections law issues in 
state capitals throughout the country and be-
fore Congress and other federal agencies.

Attorneys in the San Diego office also spe-
cialize in public law, including the cutting edge 
of educational reform and counseling clients 
across the nation on state and federal account-
ability laws, charters and virtual schools.

On the Cutting Edge
Foley & Lardner recently received a 2005 

CIO 100 award given annually by CIO maga-
zine. The CIO 100 recognizes the top 100 

companies worldwide that have demonstrated 
positive business performance by creating an 
integrated enterprise with technologies and 
processes that improve efficiency and cost ef-
fectiveness. The firm’s decision-making agil-
ity at the management level enables Foley & 
Lardner to act quickly to invest in solutions 
that address emerging business requirements. 
This capability has resulted in a firm that is at 
the top of industry management benchmarks 
and is recognized as a strong, stable leader.

The firm continues to adapt to the ebb and 
flow that has come to make up business in 
San Diego, and it is the culture — the people 
and the ideology — that sets Foley & Lard-
ner apart. As the firm continues to grow and 
spread its wings in San Diego, its attorneys 
hope to help be a part of any legal solution a 
business requires and wish to congratulate of 
all San Diego’s Women Who Mean Business 
nominees.

For more information, please visit www.
foleylardner.com or call Greg Moser at 
(619) 234-6655.
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Aging … A Process to be Managed

Solutions Group, the bank provides access to 
best-of-breed professionals who offer tax, le-
gal, financial and philanthropic advising. Co-
merica coordinates these teams of specialists 
to efficiently manage its clients’ capital gains, 
income and estate taxes.

Gary Stenlund is the vice president of Co-
merica Charitable Services Group. Comerica 
Charitable Services Group encourages you to 
see your financial advisor to learn more about 
the various giving options and how they may be 
used to assist you in providing for your philan-
thropic legacy. For Charitable Services, please 
contact Gary Stenlund at (800) 967-7767, ext 
4. For Investment Management, please contact 
Troy Franzen at (800) 967-7767 ext. 3. For 
middle market banking in San Diego, please 
contact Don Starkey at (619) 338-1541.
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By Monique Ramsey

F
ine lines and wrinkles are the first indi-
cator. Then comes the sagging skin un-
der the neck. Everyone knows that aging 

is inevitable. In today’s take-charge society, 
technology has enabled people to e-mail doc-
uments from a telephone and beam business 
cards to handheld organizers. But what can be 
done to slow down the aging process?

Now, more people than ever before are 
thinking of aging in terms of a process to 
be managed. For instance, instead of wait-
ing until age 65 to have a facelift (when past 
generations may have found it to be socially 
appropriate), people are choosing facial reju-
venation procedures at younger ages.

According to R. Merrel Olesen, M.D., 
medical director of La Jolla Cosmetic Sur-
gery Centre, “It’s not uncommon to see 
people in their mid-30s having eyelid lifts, 
brow lifts or mini-facelifts.” Olesen says of-
ten there is a much less dramatic difference 
when procedures are done at a younger age. 
“The change from pre- to post-op is more 
subtle on a 40 year old than on a 65 year old 
because the skin is still in very good shape. 
In fact, a 37-year-old patient of mine told 
me that she actually got carded when buying 
wine recently, which never happened to her 
before surgery.”

With the advent of in-office procedures 
such as Botox® to stave off those pesky fore-
head wrinkles and Restylane® to plump up 
deeper facial lines, today’s patients can take 
a preventative maintenance approach. Amy, a 

patient in her 20s says, “I think Botox is the 
greatest stuff on earth! My skin is smoother 
and wrinkle free. And it diminishes my frown 
lines so I don’t have an angry look.”

Another very popular way to minimize 
aging is to consider chemical peels and laser 
resurfacing procedures. La Jolla Cosmetic 
Surgery Centre recently opened its Cosmetic 

Dermatology division, headed by the one of 
the world’s experts on Laser Skin procedures, 
Richard E. Fitzpatrick, M.D.

Dr. Fitzpatrick and his team perform the lat-
est cosmetic dermatology procedures includ-
ing Fraxel, Alexandrite, V Beam, Long-Pulsed 
YAG and Thermage (used to tighten the skin 
without incisions). “My patients are loving 
their results from the Fraxel laser. In just a few 
treatments, they have noticeable results with 
minimal downtime,” said Dr. Fitzpatrick.

Monique Ramsey is special projects co-
ordinator for La Jolla Cosmetic Surgery 
Centre. For more information, please call 
(800) 942-2816.

Now, more people than 
ever before are thinking 
of aging in terms of a 

process to be managed.


